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CBS Interactive offering

"Top Model" mobile gaine

CBE Interactive and Hong Kong-hased Adificial Tife, Inc,
will lausich the first avatar-bazsed mobile zame Hedto a
majot TV show for The CTA"s "America's Mext Top Model”
The mobide game, which lets avatars -- or virtual characters
== live onuser's cell phones, will be available in the T1.3.
irtune diately and shortly thereafter in Hong Kong and in
matiy other countries as well. In the .3, the game will be
avadlable to Cingular and Bpeint users depending on their
cell phone. These consumers can download the game by going to either s cwtv.com,
war hiottme com ot by senditg | text message to a five-digit namber advertized wia
comumercials on The CW network, As part of the agreement with CBS Intéractive,
Atificial Tife will develop seweral mobile games over alicense petiod of two years. To
play the "America's Next Top Model" game, players select a virtual representation of
hisfher favorite and least favorite contestants from the show. The main taskis for users
tointeract with these selected virtual characters - known as avatars -- as if they wete
real patticipants of the TV show, This meatis players must foster theit avatat's modeling
cateet through training and vatious challenges. The selection of the least favarable
chatacter allows players to play tricks on het. The gattie forthe upeoming 2007 season
will also have a viral player-to-player component where users must send their avatar
"on vacation" to a fhiend's cell phone, thus ceasing to take care of their own character
for a while. When sent, the friend will see the character knocking on hisfher cell phone
soreety with a suitcase in hand. Ifthey welcome the avatar in, they will take on the
responsibidity of taking take care of her for a set amount of time. This send-a-charactet-
oti-vacation-to-a-friend option is likely to serve as ateaser to britig new playets into the
gatme. [nthe 1.5, the "&merica's Next Top Model" mobile Avatar game will be available
for an ititial price of 599 to download the game. The game will be compatible with most
mobile phones though some features of the game, storylines and general functionality
will wary among witeless devices.

Will internet advertising
eclipse radio?

{That's what online market research
firm ehJatketer comis saying. It

predicts that internet use will
contitiae its upwrard trajectory while
overall advertising dollars remain
relatively flat, maling it only a matter
of time before the category vaults
overtadio. It expects interfiet's total
take to come in at 16 .48 this year,
which would amount to a 30.8% gain
over 20035 1258 total and would
represent a 5 8% stakie i the total T3
advertising pie.

RER ohservation: Ve've heard
broadcast executives attributing
current internet advertising as an

rexample of experitmentation, and that
|after adwertisers realize its inherent
iweaknesses theyll be back. If
‘broadcasters are going to make that a

redlity, they will have to saddle up
their most reliable steed - one that the
itternet isn't particulatly well suited
fior - and ride it until it's ready to drop,
then tide it sotme motre. The steed's
name is Local.
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